Correct Use of Certification mark, Certificate and Report of TUV SUD Company
EHER TUV SUD BRAERRE, ERAMNEHRE

Dear customer,

We'd like to draw your attention that correct use of the certification mark, certificate and report issued by TUV
SUD is contractually regulated in the TUV SUD Testing and Certification Regulation. These Regulations define
the most essential requirements of our continuous business with you. Any violation of these requirements would
lead to serious consequences.
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Some of the relevant key points are as following and have be followed strictly.
ERERELRZEHERAT, BRFUIRETF,

1. You are not allowed to use the TUV brand, TUV SUD logo and slogan.
TUV and TUV SUD are registered trademarks. Use of the logo by customers is not possible and is illegal.

AB4EM TOV B4R, TUV SUD %[ logo F#RiE.
TUV #1 TOV SUD 253 A @itr! & {E XL logo 23 AH.

TUOV brand, TUV SUD logo and TUV SUD slogan:
TUV &#x, TUV SUD -logo #1 TUV SUD #RiE:

2. Never use a TUV SUD certification mark in advertising when no valid certificate with certification
mark exists for the corresponding product.

0 The certificate defines the certification mark to be used, the products certified, and the certificate
holder with authorization to use the mark.

o Certification marks must never be used in a misleading manner, where they are used as general
references on a website or in a catalogue, e.g. in headers or footers, all products shown must be
certified.

o All advertising featuring the certification mark must be immediately discontinued upon the expiry,
withdrawal, revocation, restriction or suspension of the certificate.

0 Any transfer of the certificate or certification marks to third parties by the certificate holder is
prohibited and represents a violation of Testing and certification Regulations.

0 The technical report or test report does not constitute authorization to use certification marks.
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Examples of certification marks from a small selection:

—INERIMIAIEARES 4451

gepriifte
Sicherheit

\_ tuv-sud.com’
\\__ps-cert

3. Never use CE marking with EU notified body’s identification number of TUV SUD when the affixing
of identification number to product is not required by applicable EU Directive or valid conformity
of certificate by EU notified body within TUV SUD does not exist.

&AM BIESAERES M LHIHEAEYMSH CEARR, SMRBEHEAENHRSERFTER
fy TUV SUD BREA SR SMIES, WAEHEA TUV SUD MERBEAEYMS.

Example of CE marking with NB identification number:
A MM A SIS H) CE FRiRE):

€ 0123

4. Never make any modification or forgery of a certificate or report that has been issued by TUV
SUD.
REMEETERER A TOV SUD X HIEBIRE .

5. Atest reportitself must not be used for advertising — unless such use is permitted by a written
authorization.

BRANRERAGAFATES REBEFNAFIEE.

Please ensure your company official website or other advertising materials complies with the above mentioned
requirements. Once any violation activity is detected, we would suspend, terminate, or withdraw services to you or
even take necessary legal action.

BERRELINEMNSEMEEZARFEU LRENER, —2LIEFAERES), BIKEF &L BEYE
AR5 S E E RSN ERY A RT3,

Please read carefully “Testing and Certification Regulation” to get more detailed requirements. See relevant
excerpt in next page.

BRI R ZAMEAER" DERBUCEEAME K, BXBFZA T,

Download “GENERAL TERMS AND CONDITIONS / TESTING AND CERTIFICATIONS REGULATIONS”
C—MERFEHY A CWIXZIAUEAER Y T2k:

https://www.tuvsud.cn/zh-cn/terms-and-conditions or =§

https://www.tuvsud.cn/zh-cn/resource/terms-and-conditions---en

Download “Correct Use of Certification Mark” T %% (IE#{E FIAEFRE) -
https://www.tuvsud.cn/zh-cn/-/media/global/pdf-files/brochures-and-infosheets/tuv-sud-correct-use-of-certification-
marks.pdf

If you have any further questions, please feel free to contact us.

WREEREEE, BRI,
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Excerpt of “TESTING AND CERTIFICATIONS REGULATIONS” jlliz & tAiE A N$E 5%

Hereinafter solely and jointly referred to as TSC (TUV SUD Company).
U TE—FH 5 H TSC (TUV SUD AF)) .

A-2.2 The Certification Body in the respective TSC is entitled to suspend, withdraw or revoke a certificate at its
own discretion with or without notice, in particular if

A-2.2 NETHR TSC ASIMEMBERFIRBEHMAS EBASARZLEBANER TS, RESUEHILE, #
A HI TFIERE:

A-2.2.2 the certificate holder engages in, initiates or tolerates
misleading or otherwise unacceptable advertising, in particular with the certification mark, the certificate or the
test report,
misuse of certificates, certification marks or test reports, or
violation of legal provisions when marketing a product tested by a TSC.
A222%ﬁ®7%% REH B
mﬁﬁ%ﬁ%iﬁbTTTQMPmEﬂ,%%%ﬁﬁ%ﬁﬁﬁ\ﬁﬁﬁ%ﬁﬁ%%f%,
SBRIESR. INEFRS SN R
‘W_%ﬁ%% TOV SUD Wit 9= BT R 7 A EME .

A-3. Use of certificates, certification marks and test reports in business transactions

A3 ER. NEARSMAHIR & B 25 PRy E

A-3.1 Granting rights of use
A3 LIRTFERN

During their certificates’ terms of validity clients are entitled to use their certificates in their business transactions
as set forth in this Testing and Certification Regulation. If the respective certification criteria and procedures
provides for the issue of a certification mark, clients will also be granted the limited, non-exclusive right to use the
certification mark in their business transactions and in particular their advertising during the period of validity of
the underlying certificate. In this context, clients may only use the certification mark assigned to the respective
certification. The right of use will expire on expiry, withdrawal, revocation, restriction or suspension of the
underlying certificate.

FIEBAIHR, ERFENEESIHLRZH, RE CUXZIMDPEN) EHAERSHIEE. MRHE
MEAMEENFZFERETINERSHER, EAERSERNIEBNERNAN, AESTIHLZSH
MAHRZE SEMPEMMIFEHNERG M. FLTRONA, EXIREZL, BERARXUIERSE
INERTIE T ASAERRS . SHRaIEBEE. #EE. X0, RESEEN, ZEANMAL.

A-3.2 Terms of use of certification marks and certificates

A-3.2 INEFREFIEBAE A ER

A-3.2.1 Certification marks and certificates shall not be misused or used in a misleading manner that may
jeopardize the trust of the public in the TSC's certification marks or certificates. Certification marks and certificates
shall only be used in unchanged form; in particular, they shall not be modified in content by adding, deleting, or
covering by shades or watermarks. The role of the TSC as an independent third party shall not be compromised
by the use and visual presentation of certification marks.

A-3.2.1 AR RINEARSHIES, Y%uﬁ%ﬁﬁﬁﬁuﬂﬁﬁﬁﬂﬁ BB EA RIS T TSC INIEFR
SHIEBIEE. INEAREMIERREENER, BASASBRLRMN. Wik, BERZSUKDNETRERN
A NERSHEAMAREER AN EE TSCEARIE=TVNHNAE
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A-3.2.2 A certificate or a certification mark referring to a management system may only be used to promote the
system concerned. A product certificate or product certification mark (in as far as a certification mark is approved)
may only be used to promote the certified product as described on the certificate.

The use of certificates and/or certification marks must not give the impression of certification applying to activities
outside the scope of certification.

A-322 SEBGRBRMIEBIFSRAATATECSRENGR ., FRIEBI~MirE (RERME
IRSSEER) RATFATEERIMEN™ M.
WEBF/SIMEARS B E B AFEARUMEE AT IAMEEE Z SMYESIRIEIR

A-3.2.3 Product-related advertising using a certification mark is not permissible in cases where only a certificate of
conformity or management system certificate has been issued.

A-3.2.4 ARHBE—MFEMIEBRERARIEBOBELT, FATETRBX &HEMIMEFE.

A-3.2.4 Where certification marks or certificates refer only to certain partial aspects of a product or system,
advertising must not give the impression of certification of the entire product or system.

A-3.2.5 FINERRSSIEBIOS R= RBERNIDTE, T EAETEZMNIBEEN T RRERNER,

A-3.2.5 Full responsibility for correct use of the certificate and/or certification mark and for the correctness of all
statements about the certified system/product rests with the certificate holder. In the case of product certification
this also applies to correct use/advertising by the customers of the certificate holder.

A-3.2.5 FFIEA S IEBF/SINEFRS I IEFREE B XX T IRINEG R/~ R ARRNERMERAER. MRE™ M
NE, AERERIERTHFIEASNE A LEHER/EE mIEB/EIMERS.

A-3.2.6 It is recommended that clients, when using certification marks and certificates in their advertising, take
steps to ensure that the target groups addressed by advertising can inform themselves easily, adequately and
transparently of the content of the TSC services underlying the certification marks or certificates.

A-3.2.6 BF AR EHPEMAMEBRSTIEREN, XBUERNHERST SN FEHEEER S, TOMEE
Bt IR ER TSC A MINEFRSSOE R R ERS I A

A-3.3 Requirements regarding the visual presentation of certification marks
A-3.3 XTIANERER R 2K

A-3.3.1 Clients may use certification marks only and may under no circumstances use the TUV SUD logo (“TUV
SUD - Octagon”, logo see headline) or the slogan of the TUV SUD Group (at present: “Add Value, Inspire
Trust.”).

A-33.1 ZPEERINERS, AEEATUV BEERSEHR logo (TUV BERSEA—/\BERSE, SHREN
logo) = TUV BEREEARE (BRIA: RIZME. BREE)

A-3.3.2 Neither the content nor the design of the certification mark provided by TSC may be changed. It must be
recognizable as certification mark and its size must be clearly smaller than that of the company logo of the client/
certificate holder. The information included in the certification mark must be clearly legible even if the certification
mark is displayed at reduced size.

A-3.3.2 NEHEH TSC IREMINERSHNA AR, MRS IR, ERSTSBHRE/NF&EAFRE
AT logo, RMEINEARS IAGE/NRT 2, INERE A& 5 B JUEMT o] 3%,

A-3.3.3 The certification mark must stand alone and may not be associated or combined with any other element
(e.g. the client’s company logo, statement, or graphics). The use of the certification mark in particular must not
give the impression that the client/certificate holder or its employees are members of the TUV SUD Group or that
the certification mark is the client's trademark/customer logo. Certification marks shall not be used in a non
venerable manner.
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A-333NEFTHEREN, MESEMEMTRKANAS (Blm, FFHMW logo, FAHER) . LH
EEFEMNEFSE, AEFELEANAEFAFHEASREERR TUV EEESEARRNNER, SUMERSE
FPRBEINE P logo. INMERSEREURNEERNTTRER.

A-3.4 Use of TSC test reports

A.3.4 TSC Uitk &Ry

Unless expressly approved beforehand in text form by the relevant Certification Body/relevant TSC or where use
of the report is an integral part of the underlying certification procedure or disclosure is required on the basis of
legal, regulatory or accreditation-related requirements, the following shall apply:

BrAFEAREMNETHEN TSC fAMENM AN BEACE, SRENEASINEEFNERAMIY, SHIEE
. BEVMNSOMEEXERBTET UHKE, SNAFEFUTRE:

Reports by TSC may not be published/reproduced in part or in full in particular for advertising purposes.

TSC MIRENTFMAREMEB/ES], FHEHTEEZEM.

If test reports, audit reports or other reports are used with the approval of the TSC, the client shall not
complement said reports by adding any statements or interpretations that go beyond the reports' actual contents.
In particular, clients shall not add any distorting or misleading statements or interpretations that could give rise to
doubts in the impartiality of TUV SUD. Clients must ensure at all times that the test results of the TSC are
reproduced correctly and not distorted.

MRE TSCHUEEAMIKRE . FEREREHMRE, WEARNFBRLRINE L R ELFRR RO EE 5 AN #
B, WziREHTHT. BEALEAIERIMEETRESILN TUV BERSEE A E M= £ RE N MRS
FHE . B LR TSC AR R W IE Tt EE 3 B Al h .

The same applies to communication activities, advertisements, confirmations, communications, sales collaterals
etc in digital, audio and print media.

FRBREFERTMUE T FHMSENRFAERHTHORES. &, EH. BBEEMEEERSE,

In cases in use of the reports prepared by TSC is approved, said reports may only be quoted verbatim and with
their complete wording, giving the date of issue.

R TSCHUAERE M TCS RHIAIIRE, ZIRENENU—FAE. TBEFHSHELBERNOEASIA,

TSC reports may never be used to claim or imply that TSC particularly recommends the product or system to
customers.

27 TSC MRS EASHAEERIME R TSC K hliEE = RBERAHEEE.

A-3.5 Information obligation before press publications

If the customer plans to mention a TSC or a TSC testing and/or certification in a press release, in particular in a
professional articles and social media posts, the press office of the TUV SUD AG (presse@tuvsud.com) shall be
informed about it in time.

This shall not replace a necessary prior consent of TSC.

A-3.5 FTE W ARBTVE B X 55

MRE P RIEFERRFRE TSC 5 TSCMHA/EIALE, FABAET W XEMLZEELETFH, ERNEBA
TUV SUD AG # /A= (presse@tuvsud.com),

TSC W EFERBELAT M.

A-3.6 Consequences of impermissible use

A-3.6 FFF I EAMNER

The client undertakes to indemnify TSC or the respective TSC Certification Body at first request against all claims
by third parties arising as a result of the client’s use of the certification mark, certificate or TSC report contrary to
the terms of this contract. The same applies to all claims by third parties against TSC /TSC Certification Body
arising as a result of advertising statements made by the client.

Any cost arising from such issue will be billed to the client.
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EEFPRERAEGBENZEREAINIGE. IEBE TSC HEMNREMSIRE=ZARBH, B NRILEF TSC 5448
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