TUV SUD SAFETY GAUGE 2013

/1 Companies are overestimating I nonuc I
the cost required to achieve SAF ETY I N
exemplary safety standards sr

-~ NUMBERS

Chief Executive Officer, TUV SUD Product Service Division

THE ECONOM'CS Independent global research suggests rising consumer demand and
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VARYING STANDARDS LIMITED TRACEABILITY MEETING REQUIREMENTS SAFETY AN ISSUE STANDARDS IMPROVING
61 per cent of businesses indicate that 56 per cent of organisations are Just 53 per cent of businesses can 47 per cent of businesses believe 70 per cent of businesses believe
safety standards of their products vary unable to trace all components in their guarantee that their entire supply chain product safety is a serious issue companies now exceed government
from market-to-market depending on products throughout their supply chain meets product safety requirements in their industry regulations, up from 41 per cent in 2007.
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The Safety Gauge is based on independent global research commissioned by TUV SUD to investigate consumer and business attitudes towards product safety. The research was
undertaken in the United States, the United Kingdom, China, India and Japan — markets that represent almost half (47 per cent) of worldwide Gross Domestic Product. It included
surveys of more than 5,000 consumers and 500 management-level employees in manufacturers, distributors and retailers that operate in the food and beverage, children’s products
and consumer electronics industries.

www.tuv-sud.com/safetygauge | #safetygauge




